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5) Bureau National Interprofessionnel du Cognac v. Cologne & Cognac Entertainment, 110 F.4th 1356,
1365.

6) 257ts/dat #sto = drYolMe ohedt Zol 8% A
15 U.S.C. § 1052(d).

)
in e 2
S
>
e

rlr ofy
ko
b r

9,
oZ
=]

BRIl A&t FEE 2 v By 25 5R(principal register)oll 552 HARGSHA] AX|T ot E2 P
o= Oﬂﬂoli}.

(d) SdAY »7o] ofn] U= SsduAol 558 O Y £ Ul= HollA JARE =il 27]5A] 942 =Y
= "JEQ} S5 (confusion), 2 (mistake), T+ 7|FHdeception)2 o1 Hrz2 JASE o=, 550] A
A 2 k()

No trademark by which the goods of the applicant may be distinguished from the goods of others
shall be refused registration on the principal register on account of its nature unless it—

(d) Consists of or comprises a mark which so resembles a mark registered in the Patent and
Trademark Office, or a mark or trade name previously used in the United States by another and not
abandoned, as to be likely, when used on or in connection with the goods of the applicant, to cause
confusion, or to cause mistake, or to deceive(...)

7) Institut National Des Appellations d'Origine v. Brown-Forman Corp., 47 U.S.P.Q.2d 1875 A A= =<
gk yl-8o] HAIE T

8) Coca-Cola Bottling Co. of Memphis, Inc. v. Joseph E. Seagram & Sons, Inc., 526 F.2d 556 (CCPA 1975).

9) nlFAERA ‘BeiRo] ogh 5 M (blurring) o, S Y T 457} 8% B gAtetol, 1
A oAl A4S oplehe A watch w3t #Afo) olgh 3)4(tarnishment) 0|2, {7 &
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15 U.S.C. § 1125(c) - Dilution by blurring: dilution by tarnishment.
(2) Definitions

(B) For purposes of paragraph (1), “dilution by blurring” is association arising from the similarity
between a mark or trade name and a famous mark that impairs the distinctiveness of the famous



mark. In determining whether a mark or trade name is likely to cause dilution by blurring, the
court may consider all relevant factors, including the following:(...)

(C) For purposes of paragraph (1), “dilution by tarnishment” is association arising from the similarity
between a mark or trade name and a famous mark that harms the reputation of the famous
mark.

ol 15 U.S.C. §10632 r5=0] tist o]o4ildS & 4 U&= Ay 5 stU=E gAgE 1 Qo
15 U.S.C. § 1063. Opposition to registration

(A) Any person who believes that he would be damaged by the registration of a mark upon the
principal register, including the registration of any mark which would be likely to cause dilution by
blurring or dilution by tarnishment under section 1125(c) of this title, may, upon payment of the
prescribed fee, file an opposition in the Patent and Trademark Office, stating the grounds therefor,
within thirty days after the publication under subsection (a) of section 1062 of this title of the mark
sought to be registered. Upon written request prior to the expiration of the thirty-day period, the time
for filing opposition shall be extended for an additional thirty days, and further extensions of time for
filing opposition may be granted by the Director for good cause when requested prior to the
expiration of an extension. The Director shall notify the applicant of each extension of the time for
filing opposition. An opposition may be amended under such conditions as may be prescribed by the
Director.

10) §49, “4®] 3|4t Yrloh ARDIAA", A A1Y A125, AELHA, 2010, 939,

11) i 2023. 11. 16. A1 2020511943 2. 5 ARt 342 AMAXOC=Z AMYst A 3]Al 'LEGO’AL 9
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12) 59 AR L SALAT], AL SAT, H4T, 2019, WAL, 869%.
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13) #AA, "slA st T‘P‘* Ag oo tigh W - g 202091194382 FHCoR -7, et Al32d A3s,
ZATiet Mt A, 2024, 90-92%.
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